
 
If your application fee is processed by your accounting department and/or will be sent separately from your application, please request that the check (or attached statements) 
contain your name AND the words “For IABC membership.”  Checks that arrive without this information might not be applied as payment for your membership. 

 

Membership Application 
 

Yes! I want to become part of IABC’s exclusive network! 
Phone Fax 
800/776-4222 (US & Canada) 415/544-4747 
415/544-4700 (in 415 area code, outside US and Canada) 
 

Mail On line Enrollment 
IABC Membership www.iabc.com/join 
One Hallidie Plaza, Suite 600 
San Francisco, CA  94102 USA 
STEP ONE: NAME AND ADDRESS 
 

Name  
Title  
Company  
Street Address  
  
City/State/Zip or Postal Code  
Country    
Phone Fax   
Email  
We’ll send an email acknowledgment if you provide your email address. 
Year began in communications  
 
I have reviewed and understand the IABC Code of Ethics for Professional 
Communicators (required for enrollment), which can be found at: 
http://www.iabc.com/members/joining/code.htm 
__ Yes __ No 
 
STEP TWO: CALCULATE DUES PAYMENT  
 
International Dues US $175
 

District and Chapter Dues (see listing on web site)   US $50
Chapter Location    Fort Worth	 	 	

 

Application Fee US $40 
 
TOTAL  US $265
Please note: Once paid, dues are not refundable for any reason according to IABC bylaws. 
 
STEP THREE: METHOD OF PAYMENT 

__Check enclosed (payable to IABC).  Please print your name on the check. 

__Charge my credit card (payable in US dollars at the prevailing exchange rate) 

 __ VISA __ MasterCard __ AMEX 
 
 ____________________________________________________________ 
 Credit Card Number  Expiration Date 
 
 ____________________________________________________________ 
 Name on credit card 
 
 ____________________________________________________________  
 Signature 
 
STEP FOUR: DEMOGRAPHIC INFORMATION  
(Must be completed to enroll.) 
 
1. Do you own your own business or consider yourself an entrepreneur? 
 __ Yes __ No 
 
2. Which of the following best describes your  industry? 
__ Advertising __ Graphic Arts/Printing 
__ Aerospace __ Hotel/Lodging 
__ Agriculture __ Insurance 
__ Association __ Manufacturing 
__ Audiovisual __ Medical/Healthcare 
__ Automotive __ Metals/Mining 

__ Chemical __ Petroleum 
__ Computers __ Pharmaceutical 
__ Construction __ Photography 
__ Consulting __ Prof’l Service (accounting, law) 
__ Design __ Public Relations 
__ Education __ Publishing 
__ Educator __ Real Estate 
__ Engineering __ Retail Sales 
__ Entertainment __ Telecommunication 
__ Environmental Services __ Transportation 
__ Finance/Banking __ Travel/Tourism 
__ Foods/Beverage __ Utility (water/power/energy) 
__ Government/Military __ Other___________________________ 
 
3. Which best describes your type of business? 
__ Association/not for profit __ Government/military 
__ Corporation __ Self-employed/independent 
__ Educational institution __ State-owned corporation 
__ Consulting firm (management) __ Writing/editing firm 
__ Consulting firm (PR/comm’ns) __ Utility 
__ Labor union __ Other____________________________ 
 
4. What is your current title? 
__ Account executive __ Officer 
__ Consultant __ Managing director 
__ Coordinator __ Partner/principal/associate 
__ Director __ Photographer 
__ Editor __ Practice leader 
__ Editorial assistant __ President/Exec. director/CEO (owner) 
__ Educator/professor __ President/Exec. director/CEO (non-owner) 
__ Self-employed/independent __ Specialist 
__ General manager __ Supervisor 
__ Graphic artist/designer __ Vice president 
__ Manager __ Writer 
__ Assistant Manager __ Other_____________________________ 
 
5. What is your  key area of responsibility? 
__ CEO/executive/sr. management __ Media relations 
__ Community relations __ Member communication 
__ Corporate communication __ Public relations 
__ Electronic communication __ Public affairs 
__ Employee communication __ Publication production 
__ External communication __ Research 
__ External relations __ Teaching (college or university) 
__ Investor relations __ Training 
__ Government relations __ Writing 
__ Marketing communication __ Other_______________________________ 
 
6. What is the geographic scope of your communication responsibility? 
__ City or metro area __ National 
__ State or province __ Two or more nations 
__ Region/portion of nation __ Worldwide 
 
7. What is the size of your communication audience? 
__ 1-1,000 people __ 1,000-10,000 people 
__ 10,000-25,000 people __ Over 25,000 people 
 
8.  Please check the three boxes in which you have:  
(1) the greatest amount of experience (2) interest in learning more 
 
(1)  (2) (1)  (2) 
__     __ Benefits Communication __     __ Marketing 
__     __ Communication planning __     __ Media Relations 
__     __ Community relations __     __ Public relations 
__     __ Crisis communication __     __ Publications 
__     __ Diversity __     __ Quality 
__     __ Employee communication __     __ Strategic planning 
__     __ Global communications __     __ Technology 
__     __ Investor relations __     __ Other___________________ 
__     __ Issues management 
 
9. How did you hear about IABC? 
__ Web Site __ Mailing 
__ Member referral __ Conference/seminar 
__ Publication __ Other________________________ 

 

 

Local contact information for IABC/Fort Worth
Pamela S. Fry, Freese and Nichols, Inc.
817-735-7424 (work)
psf@freese.com


